ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

, Epyaneiobnkn
' AVTaywVIOTIKOTNTAs

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H emyeipnon BEAIAI NT. HAIAX nou e€dpevel OTnVv nepIPpEPeEId ATTIKNG evTaxBnke ortn dpdon <«EpyaAeiobnkn
AvTaywVvIoTIKOTNTAG» npolnoAoyiopoU 400 ekar. Eupw. H dpdon otoxeUel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl NOAU HIKPWV EMIXEIPNOEWY, €NEVOUOVTAG OTOV MAPAYWYIKO EKOUYXPOVIOMO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & nioronoinong, Kabwg kal o branding kar wneiakn npoBoAn.

O ouvoAIkOC npoUnoAoyiopoc TnG enevduong sival 200.000,00 € ek Twv onoiwv n Onuooia dandvn avepyeTalr O€
100.000,00 € kai ocuyxpnuartodoTeitalr and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakne AvanTuénc Tng
Eupwnaikng 'Evwong.

To eniIXEIpNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTod0TNnOoN Kal uAonoigital, nepiIAagBavel enevdUOEIg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuarta — EEonAiouog

v MioTonoinon MpoiovTwyv — Ynnpeoiwv — Aiadikacimv

v Zuokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

v/ MIoB0oAoyIkO KOOTOC epyalopevwy (VEO NPoowniko)

ME£o® TNG CUHHETOXNG OTN ApAon, N EnIXEipnon NETUXE:

v BEATIWON TNG AVTAYWVICOTIKOTNTAG TNG

v au&non Tnc kepdo®opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v ENEKTAON TNG AYOPAc PE TN NPOOONKN VEWV NPOoIoVTWV & UNNPETIWV
v €Eao@aAion uwnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPETIEG

v au&non Tnc napaywylikoTnTac & BeATiwon AsiToupyikwy d1adikaciwv
v/ gvioxuon TnNG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTripnon noloTIKWV BEocEwV epyaaciac

Me Tn oupBoAn Tou EMAVEK evioxUOnKe n €nixeipnon ano®&Epovtac opeAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAg Kabwg

KAl oTnNV TOMIKN OIKOVOWia.
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KA NPOTPAMMATON ETMA & T aviimutn - cpyasia - akhnleyyin
Eupwnaikn ‘Evwon
EIAIKH YMHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaiké Tapeio
MNepipepetakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



